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1 |TheRevIEW~ofREVIEWS 1
M Is one magazine which has actually benefited by the recent extra- fij
h ordinary extension of the field of monthly periodicals. Notwith- m
H standing its maintenance of the twenty-five-cent rate, its subscription S
H sale has steadily advanced among the best people of America. Its g
ft subscription list is several times as great, proportionately to news- ft
j| stand sales, as those of other large magazines, and itis the subscrip- jjjjj
8* tion copies, paid for inadvance, going into the home to lie on the H
h library table throughout the month, which pay advertisers. The m
B representative men and women of America consider the REVIEW v

Iof REVIEWS "indispensable." |

|j Forty=seven per cent, of its Subscription List is addressed to j|p Ladies at their homes. gj
K| Can you doubt that such a magazine, at $150 per page, willpay you? ra

I The REVIEW of REVIEWS, |
g =13 ASTOR PLACE, NEW YORK. S
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203 BROADWAY, NEW YORK.

MAIL AND EXPRESS,
Educational Advertising: is a strong: feature of The Mail and Express.

le

;ai
to

¦

People who read a newspaper because it prints fullythe news of the day, with
well considered editorial comment, willmake no mistake in selecting THE MAIL.
AND EXPRESS.

People who read a newspaper because it gives, besides all the news, daily
special departments of peculiar interest to special classes, and particularly women,
like THE MAILAND EXPRESS. Some of these special departments are devoted
to Music, Society, Books, Women, Children, Bicycling,Railway Men, Real Estate,
Horses, Sporting. Most of these feature departments are printed daily.

During the past year no New Yorkpaper has made such large gains inAdver-
tising Patronage as THE MAILAND EXPRESS. This evidence of appreciation
indicates conclusively that Advertising inTHE MAILANDEXPRESS Pays. Rates
foradvertising may be secured from any recognized advertising agent. Advertising
atlower than regular card rates isnot accepted.
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Mail and ..A Newspaper for.. Kg

Express .... ..the Family Circle..
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Educational Advertising: is a strong: feature of The Mail and Express.

MAIL AND EXPRESS,
203 BROADWAY, NEW YORK.
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