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Character or Quality

Is, after all, the great essential in the circulation of a newspaper.
It comes right down to that, when all is said and done.
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uantity of Circulation

is not to be despised either, but without Character or Quatity
it don’t amount to much, Only a little thought will prove
this fo the satisfaction of most advertisers.
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When a Paper Has Both

it is peculiarly acceptable.
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Under Vigorous Management

THE NEW YORK TIMES has secn g new era in its history of
over forty years. Identified with progressive and, at the
same time, self respecting and dignified journalism, it has
grown steadily but surely in the quantity of circulation, and
has lost none of its quality or character.
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No Better Medium Anywhere

than THE NEW YORK TIMES, which reaches the highest
types of American Citizenhood and every corner of the
Financial, Mercantile, Art, Scientific and Professional world.
Scale Rates, Contract Rates, Discounts, etc., promptly

furnished,
#ﬁ# #ﬁ# #ﬁ#
The New York Times
Printing House Square, NEW YORK.
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