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Lonse of Geo. P, Rowall & Cou Row, —
Day Book, New York, Fab, Gon L Pecke New York-

:Should be in the hrm&s of every &(enera.l adyer-
g.::e;}:lln ms&es tomnkg{n. aafa and ]II lcgﬂusdm °ft1§'
ﬂm -] EIBETS.
ztht.hek:sroglrs?lt:h ml:nnt-am and ndvemmé-s for t.h:s%‘::re? 2
ani and R
fagotte, Ind.s Feb. 21, sesiduily. il

The ohject of the puhhshers of this work is to
giveall tha informamon nee-led b y n.dvm-hlerud t;ntl?:t
ble, and n ]

hteat.daﬁe, so trh.a.li it may bn of‘!lmt.icu.l nsg o ?hmn in
thei raing the of adw &—
Eaﬂe, Pﬂ.tsﬁeld, Mass,, Feb. 27.

With_characteristle enterprise Mesars, Geo.
P. Rowall & Co., advertising agenta of New Tark, hava
iganad a handzomely bannd GazZetteer, eontaining a state-
ment of the indos ries, characteristios, popolatian and
lpcation of all towne in the United Stafes and British

srica.—Press & feraid, Knoxville, Tenn., Fab.

‘Wo have received a copv of this Gazetieer fmm
tha enter&lrtaing publahers and find it a compendinm of the
lataest maostugefal koowledge of towna, localitiea and
sactions m the [Inited Htates and (aoadas where news-
t containe meueh valoabls and
curious m.fonuatmn uot to bo found elsewhers.—Puilic
Zedger, Momphis, Tenn., Feb. 27,

‘Geo. P. Rowell & Co., the enterprising ad-
vortising agents, beliove in meking themaelven o nacessity
to advertisers, and, in evary wa¥ opon to ingenious minds,
thoy eaek to attuin that pepalar ehd proBtable sod. The!"
have juabissued a Gazeiteer, packed with information, the
machanical neatness ot which js enqoal to the axtsnt of in.
pirgction given.—Deify Hernid, Elzaboth, Feb. 15

Thr?s’e tarme very few firtns i ir}; t&m wgtl‘;}" ‘ével;xcgl
““pns ngs MOrp persisten an that .
Rowell & Co. And thay are emmentiy fair in all their
bualnes! fransactions, which, denbtlesn, is the sscret of
groat soocess which hea reward their efforta.
Tha; arpconstantly doing somethmz which is to the bene-
it of the publiskers and to thot nlso of advertiners—Repud-
¥ean, West Meriden, Conn., Feb, S5

Thn Gazetteer, Jatcly published by George P.
Rowell & Co., is, like their American Nsw?:per Directory,
an henestwnd psoful compilation, most) inal ma-
It]mt\{as b uta‘\tem ent of

ation, any it

Enu.l Qmunrerl atna littls pains.

conntey or Canadn that do not publish nevwspa; Ir. l.l

a gazettaer uurrﬂutmlto B Vel ]ilt-e datg, on w

menta Bat its chiaf nlua ix o!

ctmm to ganarml , by whom it will be fommd to
+ belp in the seluction aof pa) adrer.

tl.!e m,— ristian Cibserver, Loninrilla, Ky, .ﬁu'ch.

Mesars. Geo. P. Rowell & Co., Nav’ York who
have thorong tized adve and built
ono of the la Bt azencies in tha wm-ld. ]'ust :dd:&
to their publ:ca.trmns & (Gazetieer, giving information in
relation to the aize, location, character of buxiness and

newepaper, in all placan in the cmmtry, wiere papmsm
iganed : it will prove indispemsable to advertisers tha
bosiness public; it ia almoat beodless to add th.ltitill
neatly-printed, 1:rel.l -bonud volume.—dmericun, Lawpenes,

asg., ch,
That untiring im‘lustrym any qwen pu:smt and
an intelli; means for

BYETY

sucuasa, mves eaminepcs, 4 mn.srratad in tha caraer of

F. Rowell & Co. In the science of advertising wa
m:ght xive thiaouse the pre-sminence, With the naws-
paper iraterni ey have the best standing in a} huainess
paint of view. To the intarests of advertizsrs ti
dovote s large amount of carefal cootrivance. Their “Gaz. ‘
eiteer” fnrnishes tho beat answar to—how, whez snd
whara to adrartise.— Yetkodint HomaJouwrnal, Philadelphia,

deo. P Rowel[ & Coa Gezclteer, containing
= atat charxeteristics, population
and iocahun uf nll towns in the United States and British
Amayicn in which nmmpers are . g Bvo.
Naw York, Geo. P, & Co., 1873, $3.00. 'I‘h:s enm::.
Prisin; T munoad tha aderhm%bmeu
wmp aty eystem, and are said to have established & hnm
ernehing monapoly.,  For oursslves we much prefer ta
desl d:mnﬂg with parties who wish to advertise in our
columns, and, by avciding the heavy commissicon domand-

ed by th eg, can afford m m.uke mch daal -
vanﬁ:r.u;m & the advertiser. mE"'
Pa., Fab. 13

A mannsl for the adveriiser, beine a compen-
dinm of the Intest angd mast usafal knowledge of towns, lo—
calitiea sresations, wherein nawupnnam are published. Tt
will enabla him to form & gment of their desirs.
hilis Iaces in which te mnﬂa an adrertisin
ment, whila he may obéain from it the commercial, agr'-
cultaral, mannfacturing ormining locslities in any com-
binatmn he may desire. He will alsa ha able to note tha
chars of the pecpls among whom his ad

all towmain theUmtad Stateaand Ent:sh. A.msncn in wluch
g!-_‘pel's are publishad.” Tha ontrisgin each cass are

rief and to the point.—N¥na York Nation, Fab. 27,73,
Wﬂl afford edvertizers & very ready means of
]oualt:gthmr advertisements tobausk Dl-'ll'POEe. It maentu.

fication {hSta a gnd colonies and in alphabeti-
onl ar i fa.cm ragatdm tha towns
orsertiong whers atatie-

tien pra broaght up to the htesb dete, and the book is an
axemplification of the thorough oreanization of the grest
Rousa i';hwh hae published it.—&, F, Evening Maif, Fab.

T

That indefatizgable and e¢nterprising firm, Geo.
» Rowell & Co.. of Now York City, have issned & com-
oto And alegant Glazetteer of the o ted. Einen, om:
odying & foll statement, of the indoatrias, popu]ntinn and

location of all towns in the Dnited Statem and Rritish

erica in which arap hed, Ttisbeauti-
fully printed, and i# in every way & credit to the firm by
whom jdin p?;}liehed —Daily Saratogian, SBaratogs Springs,

Geo, . Rowell & Co's Gazetieer Is “the con-
oantrated esaenue of eerimin informetior respacting
tiea, and places where newspapers s,ra nh-
liahud WO It. willho Ba];H.fx adveﬂiam. nnd‘gl
much information nesded in practical busibess. “Ita in-
formation aonceming the commereial, mannfacturing,
b of asssminl BAT-
vico o bmnnm men. i t:fu \
Mnax., Foh. 22

This volume, intended mere'li de for
poblishern snd advertisars, is a tolarahly comp te Razet-
teer, for there are fow towna of any imperiance in gur

| vertise
meont is to be sent, and will Imow the extant of their cul.
tare and the strength of their popelation, Hawill heabla
to form, in fact. & Tair jodgment of the probable resnli of
an advertising ventare —Jaurnal, Chicsgo, Fob. 55

Advertising has been reduced to such p com-
lete pyestem by the varioua advertising agencies, that
Eusmaﬂs honsas need be at oo los2 to kaow where they can
jnvest their money 6 the best passibla ndvantage, and
withont the consumption of tlmﬂ nn\i labor in mvautlzan

ting themerits of the: = Dy

by indirdun i s 5y oniy 1o decidc
n the amount of money tn be oxp d the styla
tha adver The atf-and t0 tho TiRu.

t.est. details, placing the notices ’wh th mll meet the

eye of that oluss of investors mos Interested in par-

ticolay gpecialty. The ¢ost to the advartiser is g:m?)’iy th

{;tesagf t‘l}ia warions gnpm uweglas a fum, fros
e advertisin ot receives his prescri num
nnm.;?aﬁ'ésmd and Invesior's anuzl, Foh. ].ﬁ.m'-'

Thls hook, in cannéction with Rowell & Co's
Mewapaper Directors, will enable advertisers to lay wot
their money mnt.lsr the Tight points md t.otha best .u.d.
ventage. Tha country is ag extepsive. an
rapid, that guides of this ‘k'(mi [14:] a‘bsnl‘nt.e}f
Advertising ageocies, composed of men skillad ‘u: ave
form for giving notoriety toa faot, and acqgeainted wi
the best means of reaching the publie, are absalntely es.
sential to the study of this nrt of advertising, and benefas-
tora of the buying 22 well 2a the selling n'hl!c. 'l’hm
a5 tha middle-men of modern trade, aa the men who
port commpditiez from one place to nnntha In propor-
tion as torer or atmmzm thtnﬁ,
his enrcass may be d,—EPraily Reumst
Y., Fab. 19,

g To any man who will faithfully read every
one of the above notices, and write us to that

effect we will allow ONE DOLLAR towards the

price of the book.

Price, Three Dollars.
LEO. P. ROWELL & CO., Publishers, 41 Park Row, N .



