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house ofGeo. P. RowellkCo.,41Park Bow,New York.—
Day Book,New York,Feb. 22.

/Should be inthe hands ofevery general adver-
tiser who wishes to make a safe and judicious use of his
money inthat way. The Messrs. Rowell well deserve the
thanks of bothprinters and advertisers for this new proof
of their business enterprise and assiduity.

—
Dispatch, La-fayette, Ind..Feb. 27.

The object ofthe publishers of this work is to
giveallthe information needed byadvertisers, initsmost
condensed form,as accurately as possible, and up to the
latest date, so that it may be of practical use to them in
theircalculations concerning the business ofadvertising.

—
Eagle,Pittsfield, Mass., Feb. 27.

With characteristic enterprise Messrs. Geo.
P. Rowell <fc Co., advertising agents of New York, have
issued ahandsomely bound Gazetteer, containing astate-
ment of the industries, characteristics, population and
location of alltowns in the United States and British
America.— Prew <Sc Herald, Knoxville,Term., Feb. 21.

Wehave received a copy ofthis Gazetteer from
theenterprising publishers and finditacompendium of the
latest and mostuseful knowledge of towns, localities and
sections in the United States andCanadas where news-papers are published. Itcontains much valuable and
curious information Hot to be found elsewhere.

—
PublicLedger, Memphis, Term., Feb. 27.

Geo. P. Rowell &Co., the enterprising ad-
vertising agents, believe in making themselves a necessity
to advertisers, and, ineveryway open to ingenious minds,
theyseek toattain that popular and profitable end. They
have justissued a Gazetteer, packed withinformation, the
mechanical neatness ot whichisequal to the extent ofin-
struction given.—Daily Herald, Elizabeth, N. J., Feb. 16.

There are very few firms in this country which"push" things more persistently than that of Geo. P.
Rowell ACo. And they are eminently fair in all their
business transactions, which, doubtless, is the secret of
the great success which has rewarded their efforts.They are constantly doingsomething whichis to the bene-
fitof thepublishers and to that also ofadvertisers.

—
Repub-

lican, West Meriden,Conn., Feb. 28.
Tho Gazetteer, lately published by George P.

Rowell &Co., is,like their American Newspaper Directory,
anhonest and useful compilation,mostly fromoriginalma-
terial procured at no littlepains. Itgives

"
astatement of

the industries, characteristics, population, and location of
alltowns intheUnited States and BritishAmerica inwhich
newspapers are published." The entries ineach case areverybrief and to the point.—New YorkNation, Feb.27, '73.

Will afford advertisers a very ready means of
locating their advertisements tobest purpose. Itpresents,
in classification by States and colonies and inalphabeti-
calarrangement, the significant facts regardingthe towns
orsections where ¦ newspapers are published. The statis-
ticsare brought up to the latest date, and the book is an
exemplification ofJhe thorough organization of the great
house which has published it.—N. Y.Evening Mail,Feb-
ruary,19.

That indefatigable and enterprising firm, Geo.
P.Rowell & Co., of New York City, have issued a com-
plete and elegant Gazetteer of the United States, em-bodyingafullstatement of the industries, population and
location of all towns in the United States anil British
America inwhich newspapers are published. Itisbeauti-
fullyprinted, and is in every way a credit to the firmby
whomitispublished.

—
DailySaratogian, Saratoga Springs,

Geo. P. Rowell & Co's Gazetteer is "the con-
centrated essence of certain information respecting
towns, counties, and places where newspapers are pub-
lished." "Itwillbe a help to advertisers, and give them
much information needed inpractical business." "Itsin-
formation concerning the commercial, manufacturing,
agricultural, and mining districts willbe of essential ser-
vice to business men."

—
Commercial Bulletin, Boston,

Mass., Feb. 22.
This volume, intended merely as a guide for

publishers and advertisers, is a tolerably complete gazet-
teer, for there are few towns of any importance inour

country or Canada that do notpublish newspapers. Itla
a gazetteer corrected to a very late date, on whose state-
ments reliance may be placed. But its chief value is of
course to general advertisers, bywhom it willbe found to
be a very great helpin the selection of paper* toadrer-
tise in.

—
Christian Observer, Louisville,Ky.,March 12.

Messrs. Geo. P.Rowell &Co., Nev" York, who
have thoroughly systematized advertising, and builtup
one of the largest agencies in the world, have just added
to their publications, a Gazetteer, givinginformation in
relation to the size, location, character of business and
newspapers, inallplaces in the country, where papers are
issued :it willprove indispensable to advertisers and the
busine«s public;itis almost needless to add that itisa
neatly-printed, well-bound volume.

—
American, Lawrence,

Mass., March, 1.
That untiringindustry inany givenpursuit, and

an intelligent employment ofevery legitimate means for
Bnccess, gives eminence, is illustrated in the career of
Geo. P. Rowell ACo. Inthe science of advertising wemight give this house the pre-eminence. Withthe news-
paper fraternity they have the best standing in»business
pointof view. To the interests of advertisers they also
devote a large amount ofcareful contrivance. Their "Gaz-
etteer" furnishes the best answer to

—
how. when and

where to advertise.
—

Methodist Homa Journal, Philadelphia,
Pa^, Feb. 22.

Geo. P. Rowell & Co's Gazetteer, containing'
a statement of the industries, characteristics, population
and location of alltowns in the United States and British
America inwhich newspapers are published. Large Bvo.
New York, Geo. P. Rowell <fc Co.,1873. 83.00. This enter-
prising firmhave reduced the advertising business toa
complete system, and are said to have established ahuzo
and crashing monopoly. For ourselves wemuch prefer to
deal directly with parties who wish to advertise in onr
columns, and, byavoiding the heavy commission demand-
ed by the agencies, can afford to make such dealing ad-
vantageous to. the advertiser.— Episcopalian, Philadelphia,
Pa., Feb. 19.

Amanual for the advertiser, being: a compen-
dium of the latest and most useful knowledge of towns, lo-
calities or sections, wherein newspapers are published. It
willenable him to formacorrect judgment of theirdesira-
bilityas places inwhich to make an advertising invest-
ment, whilehe may obtain fromitthe commercial, agri-
cultural, manufacturing or mining localities in any com-
binationhe may desire. He willalso be able to note the
characteristics of the people among whom his advertise-
ment is to be sent, and willknow the extent of their cul-
ture and the strength of their population. Hewillbe able
to form, infact, a fairjudgmentof the probable result of
anadvertising venture.

—Journal, Chicago, Feb. 22.
Advertising has been reduced to 3uch a com-

plete system by the various advertising agencies, that
business houses need be atno loss toknow where they can
invest their money to the best possible advantage, and
without the consumption of timeand laborin investiga-
tingthemerits ofthe numerous publications recommended
by individual solicitors. Itis necessary only to decide
upon the amount of money to be expended, and the ityle
or the advertisement. The agencies attend to the minu-
test details, placing thenotices where they willmeet the
eye of that class ofinvestors most interested in anypar-
ticular specialty. The cost to the advertiser is simply the
rates of the various papers used as amedium, from whom
the advertising agent receives his prescribed commission.—

N.I.Financial Record and Investor's Manual, Feb. 15.
This book, inconnection "with Rowell & Co's

Newspaper Directory, will enable advertisers to lay out
their money at exactly therightpoints and to the best ad-
vantage. The country is so extensive, and its growthis so
rapid, that guides of this kind are absolutely necessary.
Advertising agencies, composed ofmen skilled in every
form for givingnotoriety toa fact, and acquainted with,
the best means of reaching the public, are absolutely es-
sential to thestudy of this art ofadvertising, and benefac-
tors of the buying as wellas the selling public. They are
as themiddle-men ofmodern trade, as themen who trans-
port commodities from one place to another. Inpropor-
tion as the manufacturer or merchant patronizes them,
his success may be measured.— DailyRegxster, Hudson, N.
V,Feb. 19.

g^=- To any man who willfaithfully read every
one of the above notices, and write us to that

effect we willallow ONE DOLLAR towards the
price of the book.
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