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Brooklyn Daily Eagle,
34, 36 and 38 Fulton Street,

Brooklyn has now a population of over 450,000, and Long Island ofnearly three-fourths of a
million. The Eagle was established when Brooklyn was but a village. Ithas been the only
organ toadvocate itsinterests. Ithas inturn shared the city's prosperity, and has secured an
influence second tono journal in the country.

ITS CIRCULATION IS LARGER THAN THAT OF ANY OTHER EVENING PAPER IN

THE UNITED STATES.

Independent inpolitics, its specialtyi3in carefully presenting the local interests of every
class, organization and neighborhood upon the Island. New York papers cannot do this with-
out sacrificing countiy subscribers.

Advertisers who desire to reach this immense and compact population, equal to that of all
the Pacific States, can only do so through the Eagle.

Advertising is worth so much per 1,000 circulation. The Eagle gives four times more circu-
lation for the same money than isgiven byany other first-class journalinNew York,San Fran-
cisco, New Orleans orBoston. Ithas reading matter upon each page.

KATES FOB ADVEBTISIJVG.

SOLID AGATE MEASUREMENT.

Solid advertisements, on Istpage, each insertion,
-

10 cent3per line.
Display advertisements, on2d or 4th page, 20 i.

Local and Commercial Notices, 3d or 4thpage, ... 50
" •'

Discount of 5 per cent, for one month, 1Oper cent, for three months, 15 per cent, forsix
nths, and 25 per cent, for twelve months.

BROOKXiIHV,W. T.


