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ADVERTISEMENTE OT NEWSPAPERS.

THE BEST OF THE BEST.

Elero are extracts of three lotters from some of the largest and mogt successful advertisors
in Xew York City. Ses what they say of THE CHEISTIAN UsION 23 a medinm:

wReeently we lave condensed our ndvertising inte about twenty-five first-class papers—such
as the JPeelly Tribune, Havper's Weekly, dgriculturist, Moore's Rural New Yorler. CHuisr1ax UNION,
and 80 on. THE CHRISTIAN UxioN has been guining steadily and rapidly. Yesterday, for
instance, out of a hunuved letters, twenty-three named THE CriussTiaN UsioN—nearly a fourth of
the whole, Very truly yours, A.E. BLIS? & SOxs>

“Tn o test of two weeks we find that THE CRRISTIAN UNION has proved the best advertising
medinm. We advertise in phont twenty leading papers, some ot them claiming over 100,006
eir¢nlution, rget find thet more than enefftR of ony upplications statc that our advertisament
was seen in THE CHRISTIAN UNION. In the aggregate, these papers combine over a million
cirenlation. * * * Very truly yours, Pk HENDERSON & Co”

A few days ngol made a ealculation upon the resulis T linve attzined. and thisiswhat I find:
Qf the parties who tell how they came {0 3ee my advertisoment, nine oud of everg eleren name
THS CHRISTIAN (UnIoN. I adverdse in over fonrtecn first-class weekly papers, besides many
dally papers. Ifind that [receive at leasl three times the benefit from THE CHRISTIAN UNIoN
that'all the rest of my list combined gives me. * * Very respectfully,
A. BURDETTE SMITH.*

THE LARGEST CIRCULATION IN THE WORLD,

COMPARED WITH ALL RKELIGIOUS JOURNALS OF EVERY COUNTRY IS THAT OF

The Christian Union.

HENRY WARD BEECHER.. . ..................... e viv . Editor.

Considering this fact, and the inteliigent charncter of 1he class ainong whom it goes, abrewd
at_ivertisers will certainly be impressed Ly the above statements. The measure of the extraor-
dinary value of th!s paper as an adverlising medium, which they furnisk, will be enhanced by
our statement that the 135,000 subscribers to Henry Ward Beccher’s paper (who are increasing
bvlthousands overy week) are, without exception, people who read and think; people of enter-
brise and intelligence; people who are generally well-to-do in the world; people in all parts of
the American Continent, and 80 of varied wants; people who are alive to whatis sew and
exeellent. The readers of the CHRISTIAN UNIoN are such—and among such it best pays to
sdvertise, Messrs., Harper Brothers, Lee & Sheperd, and il the ieading publishers; Messrs,
JAY COORE & Co., FISE & Hatcs, and RIl the prominent financlal agents; Messte. A. T.
STEWART & Co., 1.oRD & Ta¥LoRn, B. K. Buiss & Sons, EwotH MORGAN'S 5058, and other well-

Lknown houses, are among our regular advertisers, and have proved the velne of the paperasa
heans of reaching tlieir eustomers,

RATES 0OF ADVERTISING.
INSIDE, ¢1 25 PER LINE. OUTZIDE, $1 50 PER LINE.
Discount on Hepeated Insertlons.

Fiva perceat. on two; tan per cent., om four; ififteen per cent. on eight; twenty per cent. on
thirteen; twenty-five per cent, on six months and upwerds.

Agate measure, FOURTEEN LINES 0 THE INCII.
Busineag Department, in Nonpareil, “Reading Matfer iype,” Two Dollars per line; lines by connt.

J. B. FORD & C0., Publishersy,
2% Park Place, New York.



