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Whatever Is, Is Right.
A WEEKLY RELIGIOUS JOURNAL

DEVOTED TO THE DOOTRIAK INDICATED BY ITS TITLE.

Publiahrd at 2i5 Bromfleld St., Boston.

I'RICE: §2 Pku Ykak. Is Ahvam'K

Advertising Ratrs :

Advertisements insort oilon tin* most reasonable term*. One square, not over twelve lines*,
¦one insertiuu. 75 cents; for one mouth. $2 '25: three months, $5: six months, $10: one year, $15._
Payable inadvance.

The Pilot,
PUBLISHED BY PATRICK DONOIIOE, 10 and 21 Franklin St., Boston. Mass.

Kates ofAdvertising in tlte Pilot: sth page, Ist insertion, per line, (Agate), 30 cents;
each subsequent insertion, 25 cts.; Bth page, Ist insertion, per line,25 ets.; each subsequent in-
sertion, 20 cts.; (ith and 7th pages. Ist insertion, per line, 20 ets.; each subsequent insertion,
$102-3 cts. Business Notices, sth page.

—
Reading matter, per line, each insertion, 50 ets. Busi-

ness Notices, sth page.
—'"Business Record Column," per line,each insertion, :i0 cts. Isfokma-

Tions.
—

(Inquiries of Missing Friends), foreach three insertions, §150. 1column, sth page. —
Ist

insertion. $75; each subsequent insertion, $50; 1 col'imn, Bth page, Ist insertion, $C0;each subse-
quent insertion, $40: 1column, isth and 7thpages, 1M insertion. §10; each subsequent insertion,
•$27; 1-2 column, sth page, Ist insertion, $38; each subsequent insertion, $2<>; 1-2 column, Bthpage,
Istinsertion, $31:each subsequent insert ion,$-21;1-2 column, (ithand 7thpages, Ist insertion. $21:
each subsequent insertion, $14: 1-4 column, sth page. Ist insertion, $20; each subsequent inser-
tion, $1:5: 1-4 column, Bth page, Ist insertion, $1(5; each subsequent insertion. $11; 1-4 column, (ith
and 7th pages, Ist insertion, $11;each subsequent insertion, $8: 1-4 off above for three months;
1-3 offabove for<>months; 1-2 offabove for 12 months. The attention of advertisers is directed
to ThePilot as a medium for advertising every article used ina household. Circulation, 50,000.

ESTABLISHED INIHI©.

The American Railway Times.
TWENTY-THIRD YEARLY VOLI'HE.

Devotee! to Civiland Mechanical Engineering, Railway Management, Iron and Steel Manufac-
tures, &c. New Inventions ami Devices in Machinery illustrated and described.

Tins is the best advertising medium forevery article used inRailwayoperation or construction.
Itisread by the great mass of Railway

'
Presidents. Superintendents. Master Mechanics

and Buying Agents; byContractors, Engineers. Locomotive and Car Build-

Per square, 13-8inch indepth of column.
For one year, ..... $t<)| For six months, -

$to jFor six months, . . - $25
15IFor transient advertising, each insertion. 2For three months.

SUBSCKH'TION: $4 I'ki:Annum.
JOHN A.HAVEN. Editor and Proprietor, - - CiEO. L.VOSE, C.E., Associate Editor.

The American Miscellany.
A Magazine of complete stories, containing one hundred ami forty-four columns of choice

reading, comprising the best Romances, Sketches of Adventure, Travel, History, Biography,
Essays, Poems, Physiological and Philosophical Pieces. Anecdotes, Wit ami Humor, Enigma*
and Puzzles, together witha great variety ofcondensed miscellany to suit allclasses ofreaders.

TERMS: ONE COPY, ONE YEAR, $». SINGLE COPY, 25 CENTS.
I'ciins of Advertising:

OUTSIOK PAGE OK COVEi:. SECOND PAGE OF COVER. THIRD PAGE OF COVER.
1page, per month. $75; 1-2,$10 I1page, pormonth. $15: 1-2, $35 I1page, per month, $55; 1-2,$30
1-4 " " •'

25:1-8. 13 1-4
" '• "

18: 1-S, 10|1-4
" " "

Hi; 1-8. 'J
The above rates include insertion inback numbers, of which a g'»od many are issued every

month, inaddition to regular number.
THE COMIC VENTILATOR,

Anillustrated Magazine ofgeneral Wit and Humor. Circulation, 40,0(10. Advertising terms
prouoi-iionatc to the Miscelka.n v. Address allorders to

JAMES 11. BRICiHAM.
14 Devonshire St., Boston, Masa.

ers. Machinists, Supply Agents. &v.
Advertising Rates :

IVo. tttt Federal Street, Boston, Mass.


