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THE BENT ADVERTINING MEDIUM OF ITS CLAHMI

Moore's Rural New-Yorker,
TIIK LKADINU AND LAHOEHT-CIRCULATING

RURAL, LITERARY, FAMILY AND BUSINESB WEEKLY.

I>. D. T. MOORE, Editor and Proprietor,

41 Park Row, New York, and 83 Buffalo Street, Rochester, K. Y.

CIRCULAR TO ADVERTISERS.

Moare'a Rnral New-Yorker is not only the Lurgest, Best and Cheapest IHuntrated Rural,
Literary, Family and Business Weekly,but has a circulation aggregating moke than double

ttiatof any other Journal of its Class in the WorldI.Since its threat Enlargement and Improve-
ment (January, IMfilt), the Karal'it .Sultseription Li.st has lieeu largely augmented and widely
extended. Having a Metropolitan Position and an immense Continental Circulation, itis taken
by the best classes in both Town and Country— by people of intelligence, enterprise anil wealth
Inevery State and Territory of the Union, Canada, etc.

A*an Advertising Medium, the Rural New- Yorker isunquestionably THE BEST inita
•plicre ofJournalism, presenting great advantages to all who wish to advertise widely and
profitably— for, through its pages they can reach, at once, scores of thousands of wealthy, en-
terprising and progressive Farmers, Horticulturists, Stock Breeders, etc., etc., and thousands ot
City and Village Capitalists, Merchants, Manufacturers, Professional Men, etc., throughout the
Country. That the Rural is such a Medium as is claimed can be attested by many prominent
Business Men who have advertised extensively in its pagcy.

Our Advertising Rates arc very low, considering extent and character of circulation.
The fact that pains are taken to keep the Kural'H Advertising Department free from humbug
and deception renders ittar more valuable to legitimate business men; and its announcements
are so new, and of such a reliable character, as to be read and heeded by all interested.

EMPHATIC TESTIMONY OF ADVERTISERS.

Widows' and Orphans' Benefit Like Insurance Comi-any, j
No. li'2Broadway, New Youk, January 21. IS7O. j

Proprietor Rural New-Yorker: Detir Sir—lcheertully say over my signature, what I
have already voluntarily told you verbally, that Ihave been* more than usually Mili-itied with
the results of advertising in your paper, and regard it as one of the best mediums for adver-
tising among intelligent readers inthis country.

Yours, respectfully, CHARLES 11. RAYMOND,President.

Office of J. 11. Parsons & Co.. Real Estate Acents, »
AND AtiENTh UIIMK LIFE IsS Co OF NEW YOUK,>

M" Lons. Mo ,January 11, 1.-70. J
D.11. T. Moorh, Esq.: Dear .Sir— lnclosed find our advertisement lor Uurul. * • We

found our last advertisement inyour paper paid u.t better than one in the Weekly Tribune
—

best for
the price. We hope this willhave no effect towards raising your price, as we want to advertise,
often— we only want to acknowledge benefits.

Very respeettully, J. 11. PARMIXS & CO , Heal Estate Agents.

The Diamond Mii.i.Mynufactukixcs Com tan y, }
Cincinnati, 0., January -20, IS7o. )

Publisher Moore's Rural New-Yorker: Dear Sir—We take pleasure in handing you
Cheek for $121!, in payment ofyour bill for advertising. We lintl your journal isan advertising
medium second to none. Yours, respectfully, B. lIOMANS,Jr, President.

office Mackdon A«;itici'LTri<ALWorks, j
MAChi»o\, X.V., Apiil!•;, IS'i'.i. \

D.D.T.Moore
—

Inclosed find dratt in #!)1 i:t, in full of your Bill lor Advertising, which hat
froved to m» the most profitable invf*tmenl ire erer made tor the amount Ple.ise acknowledge receipt,
and oblige, Yours, truly, BICKFORD & HUFFMAN.

ADVERTISING RATIOS i
iMitlc.Agate Spuee, T5 Cents per line: Outside, Agate Space, $1 per line; Extra Display aad

Cuts, price; and a half; Special Notice*, fl5O per line; Business Notices, 9a per
line. Subscription, Three Dollars a Year, sspeciment) sent free.


